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Abstract 

Urbanization growth and marketing prices compel citizens into less space, due to increase in population 

the appearance of small flats and houses came into being. In cities many people live in small flats and homes. 

Many apartments fail to provide spaces with quality and comfort. Growing migration to cities leads to the 

growing of vertical housings and small apartments. Therefore, living in a small space necessitates minimalist 

and space-saving furniture solutions to sustain human wellbeing. This necessitates the amendment in space 

saving furniture solutions which gives full advantage of these reduced spaces while still achieving greater 

comfort, usability, and order in these spaces.  

 This research paper contributes to the factors that influence the purchase of space saving furniture on 

the space efficiency of apartments, through a survey that was conducted randomly among 500 respondents 

residing in apartments in Tirupur and Coimbatore through purposive sampling technique. This study finds that 

most participants have difficulties with their small spaces and supported the idea that space saving furniture  

can be a smart solution for their problems. 
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1.1 INTRODUCTION 

 In India there is a domination of middle class people and owning a own house seems impossible. It is 

also a known fact that majority of middle class people live in cities. These cities face problems with continuous 

population growth, but human desires and wants are unlimited. Urbanization growth and marketing prices 
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